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Alpha Holidays, a part 
of Alpha Destination
Management, launch-

es unique holiday packages
to various parts of the 
world, designed to suit every
budget. There are special 
programs for this summer 
and Eid holidays.

Ghassan Aridi, 
CEO, Alpha Destination
Management, says the pack-
ages are very competitive
which will appeal to people
with different income levels.
This, he says, would not have
been possible without the
support of Alpha’s represen-
tatives’ offices and partners in
various countries. Alpha 
also has the advantage of
getting special prices for
hotels, tourist attractions and
other services.

Alpha Holidays is pre-
senting special summer offers
to Paris, Vienna, Prague,
Budapest, Poland, Germany,

Cyprus, Istanbul and Spain,
among other destinations. 
It is also offering Unique 
packages for holidays to
Orlando, Sri Lanka, India and
Far East destinations.

Grand Millennium Dubai
Hotel rolls out grand celebra-
tions for Eid al-Fitr (Feast 
of Breaking the Fast). The 
Eid lunch buffet will be served
at “The Atrium” restaurant. It

features a wide variety 
of signature dishes from 
various parts of the 
Arab world, live cooking 
stations and selection of 
international favorites. 

Peter Mansourian,
General Manager, Grand
Millennium Dubai, says that it
is not just another festive 
buffet but a delicious feast to
meet the occasion’s demand.

The hotel’s culinary team has
carefully crafted the menu
bearing in mind people’s 
preferences and has added 
special items to bring out the
festive cheer. “The Atrium 
enjoys the status of an 
exclusive restaurant for those
willing to reward themselves
with outstanding culinary fare
as the outlet consistently
delivers quality dishes in a
familiar environment, with a
team of dedicated staff to
pamper and make you feel at
home,” he adds.

Abu Dhabi comes 
alive with the three-month
‘Summer Season’ festival that
started on June 11 and 
will  run till September 5 with
international entertainment
shows for children, families
and adults.

Summer Season is
organised by the Tourism and
Culture Authority Abu Dhabi
(TCA-AD), which has teamed
up with leading UAE event

The Holy Month of Ramadan provides a significant break in the Islamic calendar. Coinciding with the summer
months, it is an apt time for hotels to come up with special packages and value added benefits. During this festive
season, travellers witness luxurious Iftars and Sohour offers.

Basking in traditional glory

SU S M I TA GH O S H

The Atrium enjoys
the status of an
exclusive
restaurant for those
willing to reward
themselves with
outstanding
culinary fare 

Alpha Holidays is
presenting special
summer offers to
Paris, Vienna,
Prague, Budapest,
Poland, Germany,
Cyprus, Istanbul
and Spain, etc.

Ghassan Aridi
CEO 
Alpha Destination Management

Peter Mansourian
General Manager 
Grand Millennium Dubai

TCA Abu Dhabi is
looking to promote
the Emirate as a
destination of
distinction and
venue for
exceptional
entertainment 

Mubarak Al Nuaimi
Director of Promotions and
Overseas Offices, TCA Abu Dhabi

Every item on the
buffet is delicious
and caringly
prepared. In addition
to the marvellous
food, guests can
indulge in exotic
shisha flavours

Hartmut Grauel
General Manager 
Coral Beirut Al Hamra Hotel 

Contd. on page 2
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organisers to bring some
spectacular events and deliver
a memorable three-month
season for the UAE’s stay-at-
home residents and visitors,
particularly from the GCC,
India and Europe.

“We are happy to high-
light the multitude of Abu
Dhabi summer offers and our
packed Summer Season cal-
endar to the DMCs at this
showcase," says Mubarak Al
Nuaimi, Director-Promotions
and Overseas Offices, TCA
Abu Dhabi. "TCA Abu Dhabi is
looking to promote the Emirate
as a destination of distinction
and venue for exceptional
entertainment to DMCs
domestically, regionally and
also internationally. We believe
this is the perfect platform 
to achieve this."

The Coral Beirut Al
Hamra Hotel has launched
Ramadan package inviting
families and corporate groups
to savour a wide selection of

Arabic dishes for Iftar 
and Suhour and a variety 
of shisha flavours. 

Hartmut Grauel,
General Manager,  Coral
Beirut Al Hamra Hotel, says it
is not only the sheer volume
and variety of dishes that
attracts residents and visitors
to them but also the service
and quality of food. The
Ramadan package is 
equally irresistible.

“Every item on the buffet
is delicious and caringly pre-
pared. In addition to the mar-
vellous food, guests can
indulge in exotic shisha
flavours. Also enjoy live Oud
performance every Friday and
Saturday during Suhour,”
Grauel says.

Elaf Group of
Companies for Travel, Tourism
and Hotels is poised to receive
the Holy Month of Ramadan
and Eid Al Fitr by offering
many special deals and activ-
ities that will bring joy to the

residents and people from
overseas coming to perform
‘Umrah’ during the Holy Month.

Ziad Bin Mahfouz,
President, Elaf Group of

Companies informs, “As part
of our commitment to provide
a warm ambience of traditional
Arabian hospitality, and in
appreciation of this Holy
Month, we are keen to make

our best to prepare all 
needed for participating 
and celebrating the 
atmosphere of Ramadan.”

“We are awaiting the
reception of our guests at our
hotels during the Holy Month
of Ramadan with the passion
to provide them a unique
experience, help them to 
perform their religious duties
perfectly amid special atmos-
phere of Ramadan that
reflects the spirit of the 
Holy Month.

According to Kamal
Fakhoury, Chief Operating
Officer, Cristal Group,
"Ramadan is not only a time of
prayer and reflection, it is also
a time for families and friends
to gather together and share
the blessings of the Holy
Month. With a convenient
downtown location and excel-
lent facilities, the Cristal Hotel
Abu Dhabi provides an ideal
place to meet during
Ramadan. We are delighted to
run our ‘Ramadan to

Remember’ initiative once
again, which gives us an
opportunity to take care of
those less fortunate than our-
selves.” For various corpora-
tions and management groups
as well as individuals wanting
to share the blessings of
Ramadan with the less 
privileged, the hotel created
the ‘Ramadan to Remember’
package. This package
enables a sponsor to host 
20 orphan children for 
Iftar at the Gems restaurant,
where they will not only 
be treated to a lavish buffet 
but also enjoy a magic show
and other entertainment
including face painting 
plus a gift.

 Contd. from page 1

� Various Hotels & resorts
host orphans and
indulge in charity work

� They also offer special
packages for guests to
enjoy traditional meals
and rituals

Holy Thoughts

Celebrating with festive fervour

Our ‘Ramadan to
Remember’ 
initiative gives 
us an opportunity 
to take care of 
those less 
fortunate than
ourselves

Kamal Fakhoury
Chief Operating Officer
Cristal Group

We are keen 
to make our best
to prepare all
needed for
participating and
celebrating the
atmosphere of
Ramadan

Ziad Bin Mahfouz
President 
Elaf Group of Companies for 
Travel, Tourism and Hotels

The new campaign show-
cases and celebrates

“Endless Celebrations” 
which highlights Malaysia’s
year-long calendar packed
with festivities of every 
genre. It includes cultural 
festivals, shopping extrava-
ganzas, international
acclaimed events, eco-
tourism events, arts, 
music showcases, food 
promotions and other 
theme-based events.

In addition, #MyFest
2015 also maintains Malaysia

as a top-of-the-mind tourist
destination with a target of
receiving 29.4 million 
tourists. The campaign 

complements Tourism
Malaysia’s transformation
plan where the country had
set a target of 36 million
tourist arrivals in 2020.

Moreover, the
minister also launched
the Smart-I Mobile
Application by
Smart Malaysia
Tourist, it also
revealed the
Online App by 
I-Tourism which
is intended to
ease the travel
concerns of tourists
who plan to visit Malaysia. 

The App is packed with
helpful features like the list of
hot tourist destinations, events
calendar, currency converter,
basic local language guide,
important emergency details
along with embassies’ contact
details and the ability to use
the app in multiple languages

is set to transform a tourist’s
travel experience to Malaysia. 

In 2013, Malaysia 
registered 25.7 million 
tourist arrivals and RM 65.4

billion in receipts, mak-
ing tourism 
its second
largest for-

eign exchange
earner and the

sixth highest 
contributor to its

Gross National
Income (GNI). 

Aimed to boost Malaysian tourism sector, the new #MyFest2015 campaign
was promoted during ATM 2015 in Dubai. Dato’ Seri Mohamed Nazri Abdul
Aziz, Minister of Tourism and Culture, Malaysia, leads the efforts to promote
the country as a Muslim friendly destination, besides unveiling a mobile App.

Smart-I Mobile App unveiled

TT BU R E AU

Seri Mohamed Nazri Abdul Aziz
Minister of Tourism and Culture
Malaysia

The App is packed with helpful features
like the list of tourist destinations, events
calendar, currency converter, local
language guide, emergency details along
with embassies’ contact details 

� Malaysia Tourism
aims at receiving 
29.4 million tourists
in 5 years

�   Smart-I Mobile App by
Smart Malaysia
Tourist intends to ease
the travel concerns of
tourists who plan to
visit Malaysia

Luring Tourists

RezLive hosts Iftar 
for UAE travel agents 
RezLive.com had hosted back to back Ramadan Iftar roadshow with the
leading travel agents and tour operators of the UAE on June 21, 2015 at
Millennium Plaza Hotel (Dubai), June 22 at Royal Rose Hotel (Abu Dhabi),
June 23 at City Seasons Hotel (Al Ain) and June 24 at Ras Al Khaimah
Hotel (Ras Al Khaimah). It hosted over 200 attendees in Dubai, Abu Dhabi,
Al Ain and Ras Al Khaimah collectively.
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One should experience an
array of spa treatments

and get AED 100 back on a
spent of AED 300 and free
access to the Hydro Massage
Pool. Buy one get one free on
all non-motorised water sports
and free Wi-Fi everywhere.

“We are dedicated to
enhancing guests experience
and provide excellent service
and facilities that guests can
look forward to during their
stay,” expresses Kamal
Zayati, General Manager, Al
Raha Beach Hotel.

The continuous efforts
to enhance guests experience
and facilities never end at Al
Raha Beach Hotel. Cuisine
and unique dining experience
complemented with detailed
personalised service are 
hallmarks of Danat Hotels &

Resorts and Al Raha Beach
Hotel is a leader in this field. 

Offering a variety of
diverse options, the restau-

rants at Al Raha Beach Hotel
can suit every discerning
palate. A team of culinary
creative chefs from 20 nation-
alities in the hotel’s six
kitchens offer an exciting 
dining experience. Epicurean
cuisines and excellent 
service are amongst the
pleasures you will experience
when you dine at 
Al Raha Beach Hotel. 

“Sevilla” is an all-day din-
ing restaurant that features
specialised cuisines from
around the world from
European to Italian to 
Middle Eastern to Asian 
culinary delights.    

Intrinsically, Mediter-
ranean “Azur” is an exquisite
restaurant offering a unique
blend of culinary art and the

finest Mediterranean cuisine.
The signature concept, Hot
Stones — the new trend of
healthy grilling at the table — 
will be both entertaining 
and interactive.

Summer is here and Al Raha Beach Hotel is offering an exclusive summer experience. 
The 5-star Al Raha Beach Hotel, operated by Danat Hotels & Resorts, is a rare pearl of hospitality
in Abu Dhabi where style and elegance are combined with luxury and a touch of Arabia. 

Beyond just visitor outlook

TT BU R E AU

We are dedicated
to enhancing
guests experience
and provide
excellent service
that guests can
look forward to
during their stay

Kamal Zayati
General Manager
Al Raha Beach Hotel.
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Seasonal campaigns, cultural shows, alluring
promotions and deals across a range of

hotels have all combined to make this year’s
summer season that coincides with  
the Holy Month of Ramadan very special 
for the tourism industry in the Gulf, 
particularly the UAE.

The Abu Dhabi Summer Season 2015, the
three-month extravaganza of entertainment,
promotions and offers across the Emirate, has
already begun. For travellers, this offers a
chance to win a brand new Mercedes-Benz
each week, another reason is to enjoy
shopping in the UAE this season.

The stream of visitors to the capital
pinpoints the trend. The Tourism and Culture
Authority has revealed that guest arrivals into
Abu Dhabi during the first four months of 2015
reached 1.37 million, marking a 20 per cent
increase over the same period in 2014.

In Dubai, the Department of Tourism and
Commerce Marketing (DTCM) organised
Ramadan Forum, from June 24 to July 4,
2015, to enhance the Emirate’s position as a
year-round family destination with a long line-
up of programmes.

International visitors get an opportunity to
experience and understand the uniqueness of
Ramadan through cultural, community and
family-oriented events based on Islamic
values, tradition and culture. Meanwhile, the
Sharjah Commerce and Tourism Development
Authority (SCTDA) has stepped up efforts to
attract 10 million visitors to the Emirate as part
of the Sharjah Tourism Vision 2021 by
launching a new program, under the second
phase of SCTDA's “Marhabtain” initiative, to
train hotel sector front office staff, receptionists
and customer service representatives, who
deal directly with tourists and guests.

The International Air Transport Association
(IATA) has noted 12.9% growth in passengers
to the UAE this year, the only region with a
double-digit expansion. With international audit
firm PwC indicating that the UAE’s leisure and
entertainment market potential is expected to
nearly double to 45 million visitors by 2021, it
is indeed jubilation time for the tourism sector.

Enhancing the
flavour of tourism 

The new interface of our
website in Arabic provides

greater convenience to our
growing number of visitors
from the GCC. It ties in 
our strategy in increasing 
our promotional effort in 
new markets.

As a pioneer in promot-
ing the city and sourcing new
visitors from around the world,
we at HKTB were among the
first tourism boards from Asia
to reach out to the Gulf
Cooperation Council (GCC)
member countries. It actively
established connections and
developed cooperative cam-
paigns with travel trade part-
ners in the region. The GCC
region is one of the key new
markets for Hong Kong and
HKTB takes great pleasure in
working with strategic travel
trade partners to promote the
destination by tactical cooper-
ation campaigns.

On the consumer level,
we have worked with the GCC
travel trade to offer special
packages and hosted a con-
sumer promotion event to
showcase what enchanting
experiences Hong Kong has
to offer. HKTB has also been
in close contact with GCC
travel agents, suggesting pos-
sible itineraries for leisure and
business travellers, as well as
organizing familiarisation
tours for agents to visit Hong
Kong in person. 

This year, as part of the
strategy to appeal to the ever-

growing online community,
we at HKTB have invited
prominent lifestyle bloggers
from the Middle East to fly to
Hong Kong and experience
the city. The East-meets-
West culture, natural heritage
and local delicacies all
impressed the guests, who
subsequently shared their
itineraries and stunning pho-
tos of the tour on their
respective social media plat-
forms. The campaign went

viral and created a buzz
online, attracting tens of thou-
sands of clicks. 

In addition to the pro-
motional work, HKTB is also
committed to simplifying
travel procedures for trav-
ellers visiting Hong Kong.
The United Arabs Emirates
as well as the five other
GCC member states like
Bahrain, Kuwait, Oman,
Qatar and Saudi Arabia
have a visa-free policy with
Hong Kong. UAE passport
holders enjoy visa-free
access to Hong Kong for 30
days, making it convenient
for those who wish to visit
the dynamic city for vaca-
tion, business or both. 

Moreover, the air capac-
ity between GCC and Hong
Kong is growing continuously,
with more carriers launching
new routes connecting the
two regions. In 2015, the
increase in the overall air
capacity from GCC to Hong
Kong stood at a healthy 7 per
cent. A significant increment
came from the Etihad Airways
(EY)’s Abu Dhabi route, which
extended its daily flight since
mid June 2015. Instead of

code-sharing the flight with Air
Seychelles, EY has launched
its own flight from Abu Dhabi
to Hong Kong on a daily basis.
On the other hand, Emirates
has also changed the aircraft
type choosing to fly the A380
on its route from Dubai to
Hong Kong, to accommodate
larger capacity. This means
that travellers have more
options and flexibility when fly-
ing to Hong Kong.

Hailed as “Asia’s World
City”, Hong Kong continues to
impress visitors from around
the globe and HKTB looks for-
ward in establishing more
partnerships with GCC travel
trade partners and airlines to
further promote the city

through innovative and attrac-
tive promotional activities.

As instance, we have
organised the "Hong Kong
Summer Fun" campaign this
summer running from now till
August 31. Visitors arriving at
the Hong Kong International
Airport can take part in a
lucky draw to be instantly
rewarded with special spend-
ing offers and free gifts. The
Grand Prize is a luxury trip
back to Hong Kong with free
air tickets, accommodation
and spending credits. In 
addition, attractive bargains
are on in shopping malls,
which are also putting on
spectacular shows to capture
the imagination. Superb
deals and award-winning
international cuisines are
lined up to satisfy travellers’
appetite. Summer vacations
in Hong Kong this year are
going to be packed with 
surprises, goodies and joy. 

Over the past two years, the Hong Kong Tourism Board (HKTB) has 
introduced experiences that showcase Hong Kong as a family 
friendly destination. The board has also added Arabic to its website
www.DiscoverHongKong.com/ae and its Facebook page.

Hong Kong leisure travel on the rise

Peter Hoslin
Regional Director,

Europe & New Markets,
Hong Kong Tourism Board (HKTB)

HKTB is committed to simplifying procedures
for travellers. UAE as well as the five other 
GCC members have visa-free policy with 
Hong Kong. UAE passport holders enjoy 
visa-free access to Hong Kong for 30 days,
making it convenient for travellers

‘Fly&Cruise’ for
European travellers
MSC Cruises and Etihad Airways have announced a new partnership for
its “Fly&Cruise” packages from Austria, Belgium, France, Germany,
Ireland, Italy, the Netherlands, Spain, Switzerland and the UK - with Etihad
Airways or partner airlines in its network. Guests will fly with the national
airline of the UAE to their cruise during winter 2015-2016 on MSC Musica.
From December 13, 2015 to March 27, 2016, MSC Musica will sail 16
seven-night cruises in the region.

(L-R): Gianni Onorato, Chief Executive Officer, MSC Cruise; James Hogan,
President and Chief Executive Officer, Etihad Airways; Pierfrancesco Vago,
Executive Chairman, MSC Cruises; Captain Mohamed al Shamsi, Chief Executive
Officer, Abu Dhabi Ports Company
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Auris Group of Hotels,
which has a portfolio of

five properties including a 
5-star hotel, a 3-star hotel
and three hotel apartments,
is in the process of employ-
ing 775 hospitality profes-
sionals this year to manage
its four new hotels due to
open in 2015.

"The new hotels join our
existing portfolio of five hotels,
taking the total number of
hotels to 20 with 3,000 keys in
the UAE, Saudi Arabia Oman,
Turkey and France marking a
new beginning in our journey
to consolidate Auris as a
regional hospitality brand,"
informs Hatem Gasmi,
Managing Director, Auris
Group of Hotels. "The new
hotels will help reduce the
pressure on the existing hotel
inventory and widen visitors'
choice of accommodation and
experience. Our hotels com-

bine the warmth of traditional
Arabic hospitality with the pro-
fessionalism and efficiency of
international standards to cre-

ate a nice fusion and better
mix for tourists," he adds. 

However, Dubai is
expected to host 20 million
guests a year by 2020 that
requires the Emirate to double
its existing inventory of 84,000
guestrooms and serviced
apartments.  “We will open
more 3 and 4-star hotels, by
2020. We will sustain the
growth,” asserted Gasmi. 

Among new hotels,
Auris Fakhruddin Hotel
Apartments in Dubai Sports
City will add 304 apartments.
Atana Hotel by Auris will
open door in Q3 2015 with
828 guest rooms. Auris Inn Al
Muhanna Hotel, a business
hotel with 145 rooms is
scheduled to open before the
end of 2015, while the Village
Hotel Apartments that will
host 195 deluxe serviced
apartments in Jumeirah
Village Triangle is also slated
for opening soon.

Auris Group of Hotels has recently announced the
opening of 15 new hotels and hotel apartments with more
than 3000 keys by 2017.

Auris plans 20 hotels by ’17

SU S M I TA GH O S H

“We are very proud to
be the only UAE

home-grown hotel brand
shortlisted for this award and
then actually winning it again
for the second time. All over
again, the hard-working hotel
teams deserve all the 
credit for this award,” says
Russel Sharpe, COO,
Citymax Hotels.

Citymax Hotels’ recent
awards include the World
Travel Awards 2014 and 2015:
Citymax Hotels - Middle East’s
Leading Budget Hotel Brand,
Business Destinations Travel
Awards 2015: Best Budget
Accommodation Provider
Dubai, MENA Travel Award
2014: Citymax hotels - Best
Price Value Hotel, BBC Good
Food Awards 2014: Claypot -
Best Indian Restaurant, casual
dining and Tatweej Academy
for Excellence Awards 2014:
Best Budget Hotel.

“2014 has been quite
an award-winning year for
Citymax Hotels. We are both
delighted and humbled to
receive the recognition of

these travel awards which
proves to be cherry on the
cake,” Sharpe adds. 

Regarding the prepara-
tions carried on for World
Expo, he elaborates, 
“Not only for World Expo
2020, we need to look
beyond 2020 as well. Other
than keeping objective of
everybody’s expansion pro-
gramme, we plan in long
terms like five to 10 years
down the line.”  

In April 2015, Citymax
Hotels commenced con-
struction of a new hotel in Al
Barsha and one in Business
Bay, Dubai, scheduled for
completion in October 2016
and early 2017. In due
course of expansions, differ-
ent brands are getting
involved with the co-brands
of Citymax and Citymax
Plus. Planning for Citymax
resorts and service depart-
ments are in pipeline.

Winning the World Travel Award 2015 for ME’s Leading
Budget Hotel Brand for the 2nd year in a row, Citymax
Hotels’ business model has proven successful yet again.

Another feather in the cap 

TT BU R E AU

The new hotels will
help reduce the
pressure on the
existing hotel 
inventory and widen
visitors' choice of
accommodation 
and experience

Hatem Gasmi
Managing Director
Auris Group of Hotels

TIME Plaza Hotel, the 142-
room second property in

Qatar, located within easy
reach of the city’s major com-
mercial and retail hubs, the
four-star hotel is scheduled to
open in Q1, 2017. 

“It’s been a busy year for
TIME Hotels with the launch of
our first luxury resort in

Hurghada, Egypt, in addition to
a raft of announcements
including two new Residences

in Abu Dhabi, our first footstep
into Doha and a new five-star
hotel for Dubai. We have also
launched a number of new cor-
porate initiatives like our Slow
Food programme and taken
our successful Carbon Offset
Hotel Stay into its second 
year,” mentions Mohamed
Awadalla, CEO, TIME Hotels.

The first five-star UAE
based property, the 277-room

TIME Royal Hotel, is located in
Dubai Healthcare City. Set to
open in Q2, 2016, it will have a

strong medical tourism focus
with facilities specifically
designed to accommodate 
the needs of wellness tourists,
like signature spa. It will 
also have 20 handicap-
accessible rooms. 

“Dubai plans to position
the Emirate as a global 
medical tourism destination 
by 2020 with the Dubai 
Health Authority (DHA) 
targeting 500,000 medical
tourists, so there is a clear

need for a hospitality product
that can accommodate the
specific needs of medical
tourists. The TIME Royal 
Hotel will support the wellness
proposition and provide much-
needed room stock to the 
Oud Metha area of the city,”
adds Awadalla.

“Wakra is a key destina-
tion for Doha’s expanding mar-
itime sector with its strategic
location close to the new
under-construction container
port which will replace the
existing Doha Port upon 
completion of phase one in
early 2016,” he remarks.

TIME Hotel’s pipeline of
current projects also includes
the first in its TIME Express
brand. The three-star no frills,
city centre-based concept will
target budget-conscious 
business travellers and will
launch in Dubai, set to open in
Q3, 2016.

With an expanded regional portfolio, UAE-headquartered hospitality
company TIME Hotels has seen its collection of hotels, hotel apartments,
residences and resorts almost double in last 12 months.

It’s TIME to enter Doha

TT BU R E AU

Mohamed Awadalla
CEO
TIME Hotels

It’s been a busy year for TIME Hotels with
the launch of our first luxury resort in
Hurghada, Egypt, in addition to a raft of
announcements including two new
Residences in Abu Dhabi, our first footstep
into Doha and a new 5-star hotel for Dubai

2014 has been quite 
a year for Citymax
Hotels. We are both
delighted and
humbled to receive
the recognition of
these travel awards 

Russel Sharpe
COO
Citymax Hotels

Amadeus hosts leading
agents from three Emirates
Amadeus recently organised four days educational trip to Miami and New
York, US, for its customers. Leading travel agencies from Abu Dhabi, Al
Ain & Sultanate of Oman par ticipated in the tour along with Amadeus
Sales & Marketing Team. On the first day of the trip, customers spent
time in Miami visiting various landmarks and the South Beach. On the
second day of the trip, they par ticipated in a business event at the
Amadeus Executive Briefing Center at Amadeus Miami office, showcasing
the latest technology developments and products updates aiming to shape
the future of travel. Customers were also briefed on benefits of the online
travel business and its impact on the travel industry. 

Dubai claims 4th spot
According to the latest MasterCard Global
Destination Cities Index, Dubai is fourth on the list
of top destinations for international travellers,
behind London which topped the list in 2015,
followed by Bangkok, and Paris.
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Running in key Middle 
East and North Africa

markets till August 31, 2015,
the #NotATourist campaign 
provides Visa cardholders, 
rich destination-related 
information, help plan their
travel and access Visa’s 
global merchant offers and 
exclusive promotions.

"Travellers often desire
a taste of local culture and
attractions that are hard to
find in travel books or with a
guided tour. The #NotATourist
campaign tries to build on this
desire, by connecting people
and their experiences through
unleashing the imagination of
the traveller to interact with 
the beauty of the destination,"
informed Karim Beg, 
Head-Marketing, Visa Middle
East and North and West,
Central Africa. 

"The most important
highlight of this campaign is
that we are able to communi-
cate with the hearts and minds
of African travellers and 
help them appreciate the 

hidden treasures of the places
they visit. As a global 
payments technology compa-
ny, we believe in the power
and reach of mobile
Applications, to tap in to the
large population of smart-
phone users, mostly millennial

who can effectively influence
other inspirational travellers in
the same age group," he adds.

The campaign is
designed to inspire travel

beyond the regular tourist
sites to savour truly local
experiences that are the
essence of making a 
destination unique.

The campaign is poised
to help travellers explore des-

tinations as local inhabitants
and not as tourists, by provid-
ing local knowledge using
crowd sourced digital content
that is showcased on Visa’s
“Not a Tourist” website and the
Visa Explore mobile App.

The Visa Global Travel
Intentions Study 2015 shows
that travellers are more 
digital-savvy than ever before 
with 78 per cent of global 
travellers using digital 
information while planning
their trips, and 66 per cent
resorting to digital sources for
travel tips at the destination.

Global payments technology company, Visa announces the launch of a
regional campaign, 'Not a Tourist'. It is aimed at driving international tourism
during holidays and making the summer holidays of cardholders rewarding.

Creating a traveller, #NotATourist
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The #NotATourist campaign tries to build 
on this desire, by connecting people and their
experiences through unleashing the
imagination of the traveller to interact with 
the beauty of the destination

Karim Beg
Head-Marketing, Visa 

Middle East and North and West, Central Africa

� A Visa survey shows
that 78 per cent of
global travellers use
digital information for
planning and 66 per
cent resort to digital
sources for travel tips

Tech Savvy

City Sightseeing Sharjah
made its first tour of Ajman
with members of ATDD and
Shurooq on board.  Ajman
Tourism Development
Department, ATDD, and
Sharjah Investment and
Development Authority,
Shurooq, have discussed
ways to activate a
Memorandum of
Understanding (MoU), to
allow City Sightseeing
Sharjah to operate between
Sharjah and Ajman.

The MoU, signed by

both the parties in May
2015 in Dubai, suggested
that at the first stage, the
tourist bus would operate in
September with only four
stops in Ajman city, accord-
ing to Yamina Aoucher,
Director, Licensing and

Tourism Standards, Ajman
Tourism Development
Department (ATDD). 

"Both the
parties will
develop a mar-
keting plan to
render the proj-
ect a success,"
she said, adding
that a number of
hotel establish-
ments in Ajman
would be points

for ticket sales.

Attended by Faisal Al
Nuaimi, General Manager,
ATDD, the meeting was
held at Ajman Museum,
ended with City Sightseeing
Sharjah tours to Ajman. 

City Sightseeing
Sharjah tours Ajman 

Yamina Aoucher
Director, Licensing and Tourism
Standards, Ajman Tourism
Development Department (ATDD)
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Bahrain Airport Company
(BAC), the managing

body and operator of Bahrain
International Airport  (BIA)
recently attained the Airport
Carbon Accreditation 'Level 1
Mapping' from the Airports
Council International (ACI).

The Airport Carbon
Accreditation is the only insti-
tutionally-endorsed carbon
management certification
standard for airports recognis-
es and accredits airports that
manage and reduce their car-
bon footprint. Presently, in its
sixth year, this program has
accredited a total of 122 air-
ports world over.

BAC is in the process of
developing a comprehensive
Carbon Management Plan
outlining an achievable 
long-term environmental strat-
egy to gradually reduce 
BIA's carbon emissions 

and ultimately achieve 
full accreditation. 'Level 1
Mapping' is the first step in the
Airport Carbon Accreditation

programme's four-step
accreditation process which 
also includes Reduction,
Optimisation and Neutrality.

Mohamed Yousif Al
Binfalah, Chief Executive
Officer, Bahrain Airport
Company, says, “Achieving
the first level of Airport Carbon
Accreditation is a significant
step in BAC's mission to
become a carbon-neutral
facility. Environmental sustain-
ability has become a global
movement and the aviation
industry is increasingly taking
action to reduce its carbon
footprint and operate in a
greener, more responsible
manner. We are keen to do
our part to preserve the envi-
ronment and will persist with
our goal to reduce our emis-
sions and gradually turn BIA
into carbon-neutral facility."

“We have already start-
ed planning for the second
phase of the program to

actively reduce our emissions
and attain accreditation for
'Level 2 - Reduction' in the
near future. The next steps will
also necessitate the com-
bined efforts of all BIA part-
ners and stakeholders
towards achieving a sustain-
able environmental strategy
for BIA. I’m confident that 
the airport community will 
not hesitate to offer their 
long-term commitment and
support to this project," says
Al Binfalah.

The Airport Carbon
Accreditation programme
takes into consideration air-
craft emissions while sta-
tioned within an airport's
perimeter and on initial depar-
ture and final approach.
Airport Carbon Accreditation
uses the International Civil
Aviation Organisation's
(ICAO) definition of the
Landing-Take Off cycle and
requires airports to comply
with these definitions.

Bahrain Airport Company (BAC) has achieved a significant milestone by
making efforts to reduce greenhouse gas emissions and operate Bahrain
International Airport (BIA) as an environmentally friendly facility on a 
par with its global counterparts.

On path to carbon neutrality
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Mohamed Yousif Al Binfalah
Chief Executive Officer
Bahrain Airport Company

We are keen to do
our part to preserve
the environment
and will persist
with our goal 
to reduce our
emissions 

Passenger demand in
Saudi Arabia is experienc-

ing high growth both on
domestic and regional routes.
Saleh bin Nasser Al-Jasser,
Director General, Saudi
Arabian Airlines, informs, “The
A330-300 Regional’s opera-
tional capabilities will enable
us expand our domestic and
regional network and better
absorb growing passenger
traffic. Introducing the A330-
300 Regional in our current
fleet is an ideal choice and fol-
lows our previous commit-
ment to a family of aircraft
which already helped us
achieve our ambitions.”

The new A330-300
Regional specially designed
for regional and domestic

operations, is Airbus’ solution
for markets with large popula-
tions and fast growing, con-
centrated air traffic flows. 

The A330-300 Regional
is set to boost capacity on
several of Saudi Arabian
Airlines most in-demand
routes, enabling the airline to
better serve the Saudi
Arabian and regional 
travelling public.

The A330-300 Regional
is optimised to seat up to 400
passengers in Airbus’ best in
class 18 inch wide economy
seat comfort. The reduction in
fuel burn per seat and main-
tenance costs will result in an
overall cost reduction by up to
26 per cent compared with the
today’s long-range A330-300.

In addition to the A330-
300 Regional, Saudi Arabian

Airlines has also chosen to
grow its A320 Family fleet with
more of the world’s most pro-
ductive single aisle aircraft on
the market with more than
11,700 orders to date and
above 6,500 aircraft delivered. 

Being member of the
Airbus leading widebody family
reflecting the market’s contin-
ued demand for high efficiency
the A330 Family has won 
more than 1,500 firm orders
from over 100 customers
worldwide and more than
1,100 aircraft in operation.

Saudi Arabian Airlines becomes the launch operator of the new 
A330-300 Regional. These popular fuel-efficient Airbus wide body and 
single-aisle aircraft will join Saudi Arabian Airlines’ existing Airbus fleet 
of 12 A330-300s and 50 A320 family. 

Airbus A330-300 Regional takes off
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The airport, which will
accommodate two million

passengers annually, has
been designed to allow for fur-
ther expansions to cater for

future demand growth to two
and six million passengers
annually over four stages. It
will be the second internation-
al gateway to Oman, especial-
ly to the Dhofar region, which

will boost tourism, air traffic
movement and connectivity in
the region. 

Samer Ahmed Al
Nabhani, General Manager-
Commercial Operations,
Oman Airports Management
Company (OAMC)  noted,
"The increase of airport 
passengers' traffic experi-
enced in the last years 

demonstrates that Oman is
growing fast. The opening of
the new Salalah Airport
comes within OAMC strategic

plan to expand with infrastruc-
ture developments to cope
with this passengers' growth.
OAMC is proud to provide the
best passenger experience to
the visitors of Dhofar region
travelling through the new

Salalah Airport . We are 
also pleased to have
BankDhofar on board with
their airport branding. 
We believe this opportunity 
will give BankDhofar an 

extended reach to local 
and international audience."

"Being part of this project
gives us the opportunity to fur-
ther amplify our communica-
tion channels and extend our
public outreach. Such massive
projects will definitely enrich
tourism in the region and will
boost local businesses. We
are very proud to welcome

Salalah visitors through this
new gateway," said Abdul
Hakeem Omar Al Ojaili,
Acting CEO, BankDhofar.

New Salalah Airport
starts operations
As the new Salalah Airport opens
doors on June 15, BankDhofar
reaffirms its position as a key
contributor to development in the
Sultanate of Oman.
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� In addition to the A330-
300 Regional, Saudi
Arabian Airlines has
also chosen to grow its
A320 Family fleet 

Adding Wings

The opening of the new Salalah 
Airport comes within OAMC strategic 
plan to expand with infrastructure
developments to cope with the growth

Samer Ahmed Al Nabhani
General Manager-Commercial Operations, Oman Airports

Management Company (OAMC)

Being part of this project gives us the
opportunity to further amplify our
communication channels and extend our
public outreach. Such  projects 
enrich tourism in the region 

Abdul Hakeem Omar Al Ojaili
Acting CEO, BankDhofar

Introducing the A330-300 Regional 
in our current fleet is an ideal choice and
follows our previous commitment to a
family of aircraft which already helped 
us achieve our ambitions

Saleh bin Nasser Al-Jasser 
Director General, Saudi Arabian Airlines
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Rabih Saab, President and
Managing Director,

Africa, Middle East and South
Asia, Travelport, comments,
“We are pleased that Elegant
Resorts and Clarity Travel
Management have extended
agreements with Travelport.
We look forward to 
continue working together 
and supporting their 
needs as modern travel man-
agement companies operat-
ing in a very competitive 
environment.”

Travelport UK has
worked with Elegant Resorts
since July 2010 and Clarity
Travel Management since

before 2006.  Following the
renewed agreements, Clarity
Travel Management and

Elegant Resorts will continue
to have access to Travelport’s
unrivalled travel content
inventory, which includes

fares and now ancillaries
from the world’s leading air-
lines including low-cost car-
riers and over 650,000 
hotel properties, of which
550,000 are independent
hotel properties.

Clarity Travel
Management will continue
using Travelport’s industry
leading merchandising and
desktop technology, Travelport
Smartpoint, as well as the
company’s Net Fare Manager,
Queue Control Consol and
Rapid Reprice products.
Elegant Resorts will also con-
tinue utilising Travelport
Smartpoint and Net Fare
Manager in conjunction with
Galileo web services and
Agency Private Fares.

Al Tayyar Travel Group
will continue delivering an out-
standing service to the 
customers, with the 
partnership of Travelport. 
To meet the needs of the 
business it will keep providing
consistent innovative technol-
ogy solutions. 

Renewed agreements have been announced between
Travelport in the UK with Clarity Travel Management and
Elegant Resorts, both part of the Al Tayyar Travel Group.

Travelport UK renews deals
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Rabih Saab
President and Managing Director, Africa,
Middle East and South Asia, Travelport

Designed for travellers
leaving or arriving in

Dubai, the promotion will be
exclusive to first-time Uber
users. It allows them to dis-
cover the advantages of book-
ing a private car for their jour-
neys, giving them the option
of travelling in style from start
of their journey.

In a survey conducted
by Destinia.com recently 
with more than one thousand
global travellers, the 
online travel agency reported
that 87 per cent of the 
Arabic speaking travellers
supported private car 
ride services like Uber.  The
survey indicated that lower
cost and ease of booking
were top reasons to choose
the service.

Ines Chueca, Strategic
Partnerships Manager in
MENA region, Destinia.com,
informs, “Since inception,
Destinia.com has always
been focused on providing

bespoke services to travellers
from around the world.

“Having received posi-
tive feedback about private

car ride services, we have
decided to offer our cus-
tomers travelling to and from
Dubai the opportunity to dis-
cover the advantages of book-
ing flights with us and travel-
ling with Uber.”

The Uber partnership
and promotion in Dubai 
reinforces the relationship
between Destinia.com and
the Emirate. Destinia.com
partnered in 2014 with 
Dubai Corporation for 
Tourism and Commerce
Marketing (DTCM) for a
microsite that saw Dubai’s
popularity as a destination on
the travel portal increase by
182 per cent. The brand re-
launched in 2014 in the
Middle East, where it has
offices in Cairo and Dubai.

Swiftly growing in the
region, Destinia also has
extended their partnership
with Uber for travellers flying
to or from Jeddah and 
Riyadh announcing that the
promotion in these cities will
soon be available.

Destinia.com’s partnership with Uber will grant an Uber
airport ride worth AED 100 to travellers booking their
flight to or from Dubai via Destinia.com throughout 2015.

AED 100 Uber ride on offer
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Having received
positive feedback on
car ride services, we
offer our customers
the advantages of
booking flights with
us and travelling 
with Uber

Ines Chueca
Strategic Partnerships Manager in
MENA region, Destinia.com

Under the partnership,
Amadeus will deploy its

latest and most advanced
services-based solutions
across all corporate offerings
to the Al Tayyar Travel Group.

The partnership agree-
ment was signed between
Abdul Rahman Mutrib,
CEO, Al Tayyar Technology
Company (TaqniaTech) 
and Nashat Bukhari,
General Manager, Amadeus
Saudi Arabia. 

Commenting on the
partnership, Bukhari says,
“Amadeus' agreement with
TaqniaTech underscores our
shared vision to contribute to
the development of the

region's corporate travel sec-
tor. With our existing strong
local presence, and our formi-
dable industry expertise, 
portfolio of products and solu-
tions, I am confident the
organisation is well-poised to
excel in its offerings to cus-
tomers, while boosting book-
ings and developing its foot-
print in the region.”

The application devel-
oped by TaqniaTech for Al
Tayyar Travel Group is certi-
fied by Amadeus for
Advanced IT services like -
Amadeus Ticket Changer, 
Full and Partial Refunds,
Waitlist PNR, Queue
Processing, Booking and
Ticketing with Multiple IATA,
Corporate fares and Airline
Special Deals. 

As a technology
partner, TaqniaTech
will work with
Amadeus to improve
functionality, while
extending support
and managing
content of the online
services. 

The partnership not only
provides TaqniaTech access
to Amadeus' vast portfolio of
technology products and solu-
tions, but also provides indus-
try expertise and business
intelligence. The synergy is
designed to reduce Al Tayyar
Travel Group's dependence
on redundant terminal tech-
nologies and drive the adop-
tion of world-class travel sys-
tems and solutions.

Mutrib says, “The busi-
ness tourism sector in Saudi
Arabia is poised for unprece-
dented growth. As a leading
travel agency in the region, we 
aim to meet the increasing
demands of our widening client
base and serve as a sought-
after travel advisor providing
the best choices. Amadeus
and TaqniaTech are working
together to ensure we 
are able to leverage the tech-
nology intelligence of
Amadeus' products for the
wider benefit of our customers.”

A recent Amadeus-com-
missioned study, ‘Shaping the
Future of Travel: Big Travel
Effects', indicates that Saudi
Arabia is witnessing a rise in
demand for first class and
business class travel.

Amadeus has signed a strategic agreement with TaqniaTech, a travel
technology company under the Al Tayyar Travel Group. The partnership lays
the foundation to a strong business relationship between the two firms
strengthening their travel and tourism operations.

Tech boost to corporate travel
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We are pleased that Elegant Resorts and
Clarity Travel Management have extended
agreements with Travelport. We look 
forward to continue working together and
supporting their needs as modern companies
operating in a very competitive environment

RezLive.com Dubai 
organises Fam to Paris
RezLive.com - Dubai rewarded patronage of their travel agents in the UAE
by extending oppor tunity to familiarise with Paris as a destination in
partnership with The Gate Collection Luxury & Lifestyle Hotels and Etihad
Airlines for the familiarisation trip. The Fam was organised to Paris in
order to make the travel agents familiar with the location visited and
promote the same to their customers.
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Geneva has been a popu-
lar holiday destination

amongst GCC travellers and
Geneva Tourism is taking it to
the next level through its col-
laboration with the Women
Empowerment Group, Swiss
International Airlines and both
Hotel President Wilson
Geneva and La Réserve
Genève - Hotel and Spa. 

“GCC tourism in Geneva
has witnessed a steady
increase over the past few
years and the number of GCC
tourists visiting Geneva has
been on the rise”, said
Philippe Vignon, General
Manager, Geneva Tourism. 

“With initiatives like
‘Geneva, more than you can
imagine’, we want to keep
nurturing our relationship with

the GCC and continue to pio-
neer destination promotion in
the region”, he added.

After the success of this
event, Geneva gears up for
its biggest event for the sum-
mer – The Fêtes De Genève.
The event attracts approxi-
mately two million visitors
every year; of which many
are from the GCC. GCC’s
tourist outflow to Europe has
witnessed a steady increase

over the past few years and
the number of GCC tourists
visiting Geneva in 2014 saw
a 9.7 per cent increase com-
pared to 2013. During this
period, there was a total of
2,19,812 overnights. The
highest percentage of these
tourists was from Saudi
Arabia, followed by the 
UAE. Saudi tourists have
also been ranked first in
terms of daily tourist 
expenditure worldwide.

Apart from promoting
Geneva, the event also
announced the launch of
Geneva Tourism’s Arabic
social media pages, which will
allow the tourism board to
constantly stay connected
with its customers. As part of
its long-term association with
the GCC, the company
focused on endorsing Geneva
as a leisure and corporate
travel destination during 
the occasion.

‘Geneva, more than you can imagine,’ an exclusive event, was organised by Geneva Tourism, one of Switzerland’s
official tourist boards. The event was an occasion for the women from the GCC to connect with each other, 
while exploring the beauty of Geneva.

Geneva endorses women empowerment
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Rejoicing in the spirit of Ramadan
Millennium Plaza Hotel Dubai celebrated the Holy Month of Ramadan with a sumptuous Iftar dinner.  
The guests savoured the lavish spread of traditional Iftar treat with warm Arabian hospitality in the 
relaxing ambience of the hotel.
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The presence of another 4-
star hotel in new Dubai

gives business professionals,
corporate executives and fam-
ilies visiting the UAE more
choices for accommodation.
It will further contribute to the
healthy state of the UAE’s
hospitality industry which is
experiencing steady growth
since 2014. 

“Following the vision of
World Expo 2020, we felt 
the need and decided to
transfer Yassat Gloria Hotel

Apartments into a 4-star 
property offering all facilities
to the corporate clients and
families catering for and to the
leisure market,” says Freddy
Farid, Area General Manager,
Gloria Hotels and Resorts.  

“Fulfilling all the specifi-
cations, going through 
inspections and meeting 

certain criterion for the 
classification, we are proud 
to announce now that 
Yassat Gloria Hotel
Apartments has been granted
a license of a 4-star hotel.
Indeed, this is another major

achievement for Gloria Hotels
& Resorts as we strive to 
provide our guests superb
facilities and excellent 
accommodation,” he adds.

Previously it was pure
hotel apartments catering to
long-term clients. Later 
when demand evolved to 
expand and explore other
segments, Gloria Hotels and
Resorts tried and granted it as
4-star hotel. 

“It will help us lots, as
having a 4 star property will
enhance the corporate 
segment and the MICE 
business, as we are looking
for,” asserts Farid. 

Gloria Hotels and
Resorts is coming up with two
properties - Gloria Downtown
in Abu Dhabi and a resort in
Al Ain in 2015. In Q1, 2016,
three new properties will be 
operational in Kingdom of
Saudi Arabia and also 
another in Q1, 2017.
Expansion and focus is
presently on Saudi Arabia,
destinations in MENA region
will be the next countries 
of importance for further 
expansion plans.

Yassat Gloria Hotel Apartments, 41-storey tower offering
1,010 apartments, has been granted a 4-star hotel 
rating by the Department of Tourism and Commerce
Marketing (DTCM).

4 stars for Yassat Gloria
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Freddy Farid
Area General Manager
Gloria Hotels and Resorts

Following the vision of World Expo 2020,
we felt the need and decided to transfer
Yassat Gloria Hotel Apartments into a 4
star property offering all facilities to the
corporate clients and families catering for
and to the leisure market

With an increase in num-
ber of rooms and aver-

age rates business graph in
Q1, 2015 proved to be
healthy, with a positive predic-
tion of business movement for
the remaining months.   

“In 2014, for both the
properties, GCC and CIS
played major role, but the
present political scenario con-
centration shifted to Germany,
the UK and Brazil. The
Government of Dubai carried
out lot of advertisements to

attract the emerging market to
this part of the world and we
too tap the markets what
Dubai Government is yearn-
ing for,” informs Jan Siddiqi,
Cluster Director (Sales &
Marketing), Ramada Plaza

Jumeirah Beach Residence,
Ramada Sharjah. 

Discussing the impor-
tant role of travel trade, he fur-
ther states, “We 
are constantly in touch with
travel agents, well-known
Destination Management
Companies, wholesalers 

and leisure business 
partners, participating in 
various promotions with them,
in return they support us as
they are our extended sales,
bringing various business to
this market.”

Ramada Plaza
Jumeirah Beach Residence,
the perfect location for 
all kinds of exciting leisure
activities, boasts 356 
rooms, ranging from 
oversized studios to two, 
three and four-bedroom apart-
ments, loft suites and 
penthouses. Part of Wyndham
Hotel Group, Ramada is a
global chain of nearly 
830 midscale and upscale
hotels. Many properties are
opening in Dubai and else-
where in Middle East under
Wyndham Group.  

Aiming to meet every guest’s unique needs and
demands, Ramada Plaza Jumeirah Beach Residence
and Ramada Sharjah upgrade features to the latest
trends to ensure a memorable and satisfied stay. 

Tailor-made for one and all
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Jan Siddiqi
Cluster Director (Sales & Marketing),
Ramada Plaza Jumeirah Beach
Residence, Ramada Sharjah

The Government of Dubai carried out lot of
advertisements to attract the emerging
market to this part of the world and we too
tap the markets what Dubai Government
is yearning for

� Ramada Plaza
Jumeirah Beach
Residence boasts 356
rooms

� Ramada is a global
chain of nearly 830
midscale and upscale
hotels

Purple Patch

Central Hotels, one of the
fastest and strongest

hotel management chains in
the UAE,announced its new
projects in the pipeline. 
There will be two new 
properties in The Burj Khalifa
District, two in The Palm
Jumeirah, one in The Palm

Deira and one in TECOM
which will be presented to
potential, existing partners.
The properties are strategical-
ly located and will offer an
array of services to leisure,
business, corporate and
MICE markets.

“At First Central Hotel
Apartments, we take pride in

being the Centre of
Hospitality, our Ramadan
offerings are carefully select-
ed for those observing the
holy festivity and those who

want to experience real
Ramadan festivity,” asserts
Jihad Fattouh, Acting
General Manager, First
Central Hotel Apartments.
“Summer promotions and
special attractive rates for
Ramadan and Iftaar for the
tour operators, walk in guests
and the in-house guests
already been introduced two
months before,” he adds.

“The business we
received from the travel trade
in 2014 is around 35 to 40 per
cent and in 2015 it is a little
lesser though it has been 
balanced by corporate and
long-stay guests,” he informs.

Due to the drop of the
guests from CIS and Gulf
markets, The Hotel
Apartments has switched its
concentration to other poten-
tial market like Far East, East
Europe and Latin America. To
educate the travel trade of
these potential market about
the property many Fam trips
were arranged.

Central Hotels’ flagship 524-key property, First Central Hotel Apartments, offers a range of leisure
and business amenities with all exquisite dining options. The modern suites boast of contemporary
finishes and enticing cosy ambience.

Shifting focus to Far East, Latin America
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Jihad Fattouh
Acting General Manager
First Central Hotel ApartmentsThe business we received from 

the travel trade in 2014 is around 
35 to 40 per cent and in 2015 little lesser
though been balanced by corporate and
long-stay guests

� The hotel received
around 35 to 40 per
cent business from
the travel trade 
during 2014  

Number Game

Designer
Indya
revamped

Designer Indya, an ini-
tiative by Travel Designer
Group, now comes in a
refreshing new look, better
UI and detailed itineraries
with the option to get
quotes for customised
tours also. It also operates
as an off-site travel depart-
ment, helping clients to
plan and organise luxury
travel according to their
wishes. The key changes
include a 24*7 support sys-
tem, detailed itineraries,
responsive layout 
and complete destination
insight. Designer Indya is
catering to the needs of
travel partners all across
the globe and also empow-
ers, RezLive.com with
1600 + Indian hotel alloca-
tions and extends the facil-
ity to book Indian 
Hotels online. 



A decadent spread at The Penthouse
Ramada Hotel & Suites Ajman and Ramada Beach Hotel Ajman celebrated glorious Ramadan traditions
with an exclusive Iftar. Guests were treated to traditional Arabic and international specialties in 
The Penthouse, Ramada Beach Hotel Ajman.

FAMILY ALBUM J U L Y  2 0 1 5 TRAVTALK 1 3

Savoring Iftar the Al Murooj way
Al Murooj Rotana Dubai commemorated the spirit of giving this Holy Month of Ramadan by hosting 
an Iftar for the teachers, students and their parents of SNF Development Center for Special Needs at 
the property’s Al Yasat Ballroom.
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In a bid to attract the right
customers, Golden Sands

Hotel Apartments is carefully
observing the market and
making efforts to offer a 
variety of services.

Mohammed Khoori,
General Manager, Golden
Sands Hotel Apartments,
says, "We want to reiterate
our strength as affordable
accommodation for families,
hence, we will highlight this to
our existing partners and
potential clients.” 

Summer is steady 
and has been ideal to carry 
on the refurbishment work 
in Golden Sands 3. "We 
are upgrading the facilities 
in Golden Sands 3 to 
cater to the demands of 
our guests and also stay 
competitive in the industry,"
Khoori adds.

“We had special offers
extended to our guests
through online channels as

well as through our travel 
partners. We have received
similar volume of business
from travel trade in 2014 
versus 2015,” he informs.

The Ramadan offer
includes Pay Stays or early
booking discounts. The Hotel
Apartment had a strong 
and successful year so 
far, maintaining occupancies
above 80 per cent year to
date. However, it extended
some rate offers to maintain
this level of occupancy and
the last quarter is expected 
to be stronger. 

The growing demand for rooms continues to put pressure
on the overall performance of the hospitality industry.
Golden Sands Hotel Apartments is optimistic that the
remaining half of 2015 will show positive developments.
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Mohammed Khoori
General Manager
Golden Sands Hotel Apartments

We had special
offers extended to
our guests
through online
channels as well
as through our
travel partners

� The hotel offers Pay
Stays or early booking
discounts during
Ramadan

� The hotel has had 
80% occupancy year
to date

Shining Through

Golden times for hospitality

A special treat in the Holy Month 
The Royal Thai Consulate-General, Dubai and the Northern Emirates in collaboration with Tourism Authority
of Thailand, Dubai and the Middle East Office organised a special Iftar at Kris with a View Restaurant Park
Regis Kris Kin Hotel, Dubai.
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Ramada Downtown 
Dubai
Ramada Downtown Dubai has appointed Walid El Masri as its new
Director of Sales and Marketing. He will head the sales and marketing
departments in developing and implementing
strategies to increase hotel revenue and
keep pace with the robust competition in
Dubai, especially in Downtown area. He
will also oversee the GCC sales strategy
for R Hotels. An Egyptian National, El
Masri boasts more than 15 years of expe-
rience in the hospitality sector. Before joining
Ramada Downtown Dubai, he served as
Cluster Director of Sales for travel trade
segment under Rotana Hotel
Management.

Starwood Hotels & Resorts 
Dubai
Shaun Parsons has been appointed as Complex General Manager
for Le Méridien Dubai Hotel & Conference Centre as well as Le
Meridien Fairway. Bringing with him 20
years of experience, Parsons makes the
transition from Le Royal Méridien Abu
Dhabi where he served as GM. After 15
years with Hyatt Hotels & Resorts in the
Asia Pacific region, he joined Starwood
Hotels & Resorts as a Complex
Executive Assistant Manager –
Food & Beverage and then
Complex Hotel Manager
at the Mina Seyahi
Complex in 2008.

Muscat
Yarub Mohamed Obaidallaas has been appointed by Etihad
Airways as its General Manager for Oman. He will lead the further

development of the airline’s strategy
in Oman based in Muscat.
Obaidallaas joined the airline in
2009 as Business Development
Manager for Hala Abu Dhabi, later
serving as Government Sales

Manager Abu Dhabi, where he suc-
cessfully managed the Abu Dhabi

Government Employee Travel
Programme. He recently
served as Etihad Airways’
Sales Manager for Sharjah
and Northern Emirates.

Banana Island Resort Doha 
Qatar 
Banana Island Resort Doha by Anantara appoints Thomas Fehlbier
as its new General Manager. Prior to joining here, Fehlbier served
as GM of Anantara Hua Hin Resort & Spa in
Thailand. Fehlbier brings with him 25 years
of experience in managing leisure resorts
and global hotel chains across Asia,
Europe and the Middle East. He has 
previously held senior management posi-
tions with AVANI Sepang GoldCoast Resort
& Spa in Malaysia, Intercontinental Hotel
Group Europe, Starwood Hotels & Resorts
and the Jumeirah Beach Hotel
in the UAE amongst others.

SNTTA Emir Tours
Dubai
Vishal Sood has been appointed as Deputy General Manager by
SNTTA Emir Tours. He will be handling assignments relating to the
overall operations and dealing with all man-
agement aspects. With nearly 25 years in
the hospitality and business development,
hotels and tourism,  including 18 years in
hotels in India, Afghanistan and Dubai and
over seven years in a destination man-
agement company - Royal Park Tourism,
in Dubai. He is an Hotel
Management graduate from
IHM Bhubaneswar.

Kampala
Etihad Airways has appointed Toyin Alaran as its General Manager
for Uganda, following the launch of its new services between Entebbe

and Abu Dhabi. Based in Kampala, Alaran will
be responsible for establishing and devel-
oping strong working relationships with
clients  and in growing the airline’s pres-
ence and operations in Uganda. With
more than 24 years of experience in the
travel industry, Alaran joined Etihad

Airways in 2014. Prior to joining Etihad
Airways, he also worked in

various managerial
positions at Air
France KLM.

Berlin
Etihad Airways has appointed Philippe Eydaleine, a public
affairs leader with more than three decades of experience, as

Head of Public Affairs in Europe.
Eydaleine will work and engage 
with key EU institutions and 
European states, policymakers and 

stakeholders. He will work closely
with the airline’s regional manage-

ment in Berlin. Eydaleine joins Etihad
having recently held the position of

policy advisor on EU Public
Affairs for the French

Civil Aviation
Authority. 

Meliá Doha
Qatar
Markus Kraus joins Meliá Doha, as its new General Manager.
Kraus has over 25 years of experience at international 4-star supe-
rior and 5-star chains across four conti-
nents and is fluent in three languages.
Over the past five years he has worked
at luxury properties in Asia, including
the Hilton Ulaanbaatar in Mongolia, the
Hilton Cebu Resort & Spa in the
Philippines and the Hilton Nanjing in
China. Most recently, Kraus worked
in Switzerland where he was
the General Manager of the
Einstein St.Gallen AG. 

Etihad Airways

Millennium Plaza Hotel 
Dubai
Greg D’Souza has been appointed as the new Director of 
Sales & Marketing by Millennium Plaza Hotel Dubai. 
An Indian national, D’Souza comes with 
over 15 years of experience in the hospitality 
field. Prior to joining here, D’Souza served as
Corporate Director of Sales in Rotana Area
Sales Office, previously worked as Director of
Sales at The Ritz Carlton Doha, Qatar, Director
of Sales & Marketing in Sheraton Krabi Beach
Resort (Starwood Hotel, Asia Pacific) in Thailand,
and Director E-commerce and
Intermediaries MEA at Marriott
International, Middle East Africa
and Subcontinent.

The event kicked off with fun
and games for the children.

The evening continued with
breaking fast, where all joined
in a traditional and lavishly pre-
pared Ramadan Iftar buffet.

“It was wonderful to see
how the spirit of the Holy

Month really shone through
tonight,” commented Salah
Semary – the Director 
of Al Etihad Center for
Disabilities, “We are truly
thankful for the hospitality
extended to us by the 
Yas Island Rotana team, 
who welcomed our children
with nothing but kindness 
and open arms”. 

Support for the Centre
truly touched everyone who
took part, including the Yas
Island Rotana & Centro Yas
Island General Manager
Mark Ancrum who said, “It
was a great honour to host
the children and I am delight-
ed to see our team, sponsors
and partners having come
together in making this event

a very successful one. It was
a reward for us to experience
their joy and happiness, and
we sincerely hope that there

will be soon another opportu-
nity to welcome them back.”
Al Etihad Center for
Disabilities is a non-profit

education institution that
cares for children with 
special needs and develop-
mental disabilities.

Yas Island Rotana hosted a Charity Iftar for the children
of Al Etihad Center for Disabilities and their families.

Celebrate the joy of giving 
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