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Amazing Thailand:  
The show goes OnLine

Luxury and quality tourism from Middle East

Lucrative outbound from the region

Beach destination for family travellers

Vibrant address with exclusive offers

Registration is now available for GCC travel partners via  www.HalaThailandVirtualMart.com

on Wednesday September 9, 2020

Terrence Wang, Director of Business Development - Four Seasons Hotel Bangkok at Chao 
Phraya River said, “We will present a true urban resort – Four Seasons Bangkok located in 9 acres of land 
by the Chao Phraya River. Uncluttered and extensive river frontage provides space for relaxation with extensive 
open space, water features, trees and weeds in the heart of the hotel. Hopefully, the currenvt trend will continue, 
and together we can slowly but surely focus on the continued recovery of the travel industry in GCC countries 
and for the clients to enjoy the meticulous experience of Four Seasons in Bangkok very soon.”

Nutthirada Teppiphob (MEAW), Assistant Director of Sales – Leisure - 137 Pillars Hotels & Resorts 
said, “We will be presenting our 137 Pillars House, Chiang Mai: 30 luxurious suites where Luxury & History 
meet, the property located in Chiang Mai downtown. 137 Pillars Suites & Residences, Bangkok: comprises 179 
residences and 34 luxurious suites, located on Sukhumvit Soi 39, an excellent location in an upscale residential 
neighbourhood and within the heart of business and luxury lifestyle districts of Bangkok. We would like to build 
brand awareness in Middle East market and seeking the opportunity from luxury clientele in this region.”

Siwat Phumma, Assistant Director of Sales - Premier Resorts and Hotels, Rayavadee I 
Tamarind Village I Raya Heritage said, “We are expecting to create resort awareness in the Middle 
East market also seeking for more business opportunity for family travellers from Middle East market. 
Rayavadee creates ‘Care of every Touch’ programme, present for guest journey from the first to last step of 
the hotel. This includes care on arrival, transportation, room care, common care areas, F&B care, facilities 
care and care of our people.”

Napat Watthanasan, Senior Sales Manager - The Peninsula Bangkok said, “We will present 
unique experiences guests will have staying at The Peninsula Bangkok including spacious and comfortable 
stay, authentic dining experience, exclusive offer on wellness, shopping and unseen activities to explore 
at the riverside location and the creative district around the hotel. We would like our guests to know that 
Bangkok has much more to offer in many aspects, and that The Peninsula Bangkok is the gateway though 
these unique experience.”

The largest networking event connecting 48 partners representing some of the most remarkable 
places in the much love destination of Thailand will be connecting digitally with the GCC  
on Wednesday September 9, 2020 from 10am to 6pm. 


